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Mission Bureau Terdege
Bureau Terdege wants to be the best specialized 
organization operating at the cutting edge of Market 
Research, Public Affairs and Public Relations.

Our proposal is based on the needs and requirements 
of online service providers and related sectors, 
who understand that continuous development of 
knowledge and supply are necessary to distinguish 
themselves in a positive way.

We are fully committed to each customer and 
contribute actively to its objectives by offering the 
greatest expertise, loyalty, availability and integrity.

We seek to be a reliable and recognizable beacon to 
our customers.

Bureau Terdege offers the unique combination of 
market research, public affairs and public relations.

Bureau Terdege: the correct exertion of market 
research, public affairs and public relations for 
online service providers.
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Market Research has long been associated with the 
collection and distribution of studies and reports. 
Bureau Terdege takes the position that this approach is 
only a first step towards sound analysis and laying the 
foundation of a business strategy.

For many entrepreneurs, Market Research also means 
the asking of questions, hoping to get useful answers. 
But to get usable answers, the appropriate questions 
must be asked, both internally and externally. Bureau 

Terdege is proficient in asking these 
questions without losing sight of the 
necessary focus.

Bureau Terdege assist with the selection 
and deployment of resources like surveys, 
in-depth interviews, focus groups and the 
analysis of existing studies.

Other standard elements of our approach are:
• trend watching, pro-active monitoring of 

developments;
• Keeping the organization focused permanently;
• Identifying and describing new business 

opportunities for strategic insight, marketing- and 
sales activities;

• Analyzing and promoting partnerships.

Online services form the backbone of modern society. This 
creates high expectations among clients and policymakers. 
Additionally it institutes demands on entrepreneurs in these 
sectors.

However, the market for these services is vague. 
Developments follow each other in rapid succession, players 
and clients constantly change roles. Typical is also that most 
companies are hardly involved in existing industry platforms.

This results in parties that do not observe trends in time and 
delayed response to proposed policy changes. This situation 
is far from ideal for entrepreneurs, customers and suppliers.

As a result, also the government lacks vital information. In 
practice, it is often impossible for the ministries to identify 
successful and capable opinion-forming discussion partners 
in the new industries.

Bureau Terdege is aware of the players in these markets and 
closely follows the national and European dossiers relevant 
for these sectors. 

As a result of that knowledge and reputation we can express 
the opinions of our customers. We employ a variety of 
communication channels to pre-position the client as an 
expert partner.

With the arrival of Social Media, the operation and 
approach to public relations has changed significantly. 
Blogs, forums and video platforms are increasingly the 
places where opinions are formed and opinion makers 
are active.

For PR-activities It is no longer possible to rely on static 
offline communications such as press releases or 
contributions in professional journals. These traditional 
channels are increasingly influenced by online 
expressions with its characteristic speed and volatility.

Entrepreneurs respond to this new situation with 
a mixture of excitement and fascination. They are 
concerned about the prospect of not having control 
over reports by a community of strangers. But at the 
same time, they are enthusiastic about the idea of 
leveraging when they are using the same tools to 
communicate with customers and prospects directly, 
without involvement of the media intermediaries.

We provide our clients with information and knowledge 
that enables PR 2.0. Bureau Terdege:
• provides a basis for internal and external PR2.0;
• defines new influencers;
• communicates and enters into relationships with 

them;
• is using social media to use influence 

appropriately.

On the cutting edge of
  Market Research, Public Affairs
       & Public Relations
Market Research

Bureau Terdege provides in-depth 
knowledge, not information

Public Affairs
Bureau Terdege identifies and

responds timely on an accurate level

Public Relations
Bureau Terdege: experienced

with PR 2.0


